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Frederic Cavazza ?

» Marketing technologist

+ Consultant et conférencier

+ 25 ans d'expérience dans le web ,
¢ blog * FredCavazza.net < i |
+ 2 livres:
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http://fredcavazza.net
http://www.mediassociaux.fr/socialbusiness/
http://www.terminauxalternatifs.fr/internet-mobile/

Sommaire

* Introduction

+ Presentation détaillee du panorama 2024
» Les grandes tendances

» Les questionnements

- Conclusion

@fredcavazza #MediasSociaux FredCavazza.net



Comment en est-on arrive la ?

News' Opinion Sport Culture Lifestyle

Environment » Climate crisis Wildlife Energy Pollution

Japan

Mount Fuji view to be blocked as tourists
overcrowd popular photo spot

Fujikawaguchiko town official says choice to erect huge barrieris
‘regrettable’ and last resort

Les media sociaux occupent une place disproportionnee dans notre quotidien
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TikTok est le nouveau centre de gravite
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Meta edite les services les plus populaires
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Une dizaine de plateformes occupe une place centrale
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Une 1nfinite de services pour publier

Medium 3asso

. Bu dow
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Une 1nfinite de services pour partager
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Une 1nfinite de services pour envoyer des messages
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Une infinite de services pour discuter
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Une 1nfinite de services pour collaborer
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Une infinite de services pour reseauter
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Une vision occldentale qui exclut la Chine
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LIA s'1nvite dans les interactions
GDsnack 0 e i

ai-powered dating that's
love at first byte

busy? your
ai's got your
back

ai-powered,
human
connhection
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Les services se copient entre eux

-
bt el

You're crushing it!
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Un repli vers les communautes

@fredcavazza #MediasSociaux

“ Replies

New features for
WhatsApp Communities

Replies

Daniel Santo
% Thanks for the info!!

& Ed Nouri
& Sign me up
< ! tL a Lin

y Fugina Lir
- ¢+

Events

/

6.

&

- 0:;)

ww Neighborho.. ~ &
= peanut Hill Comm. MO

G

3 Jennie’s birthday dinner 2

Sandra

Mark your calendars! | hope you all

can make it to Jennie's big birthday.

Please RSVP by Friday

~ Jennie’s birthday dinner &
- Sat, Apr 27 at 6:.00 PM

FPeanut HIll Community Center
298 14 going $12:31
Respond v

Sandra pinned a message
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L.es 9 vies de Twitter / X
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[Lavenement de LinkedIn

774+ million members in 200 countries and regions worldwide
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18M+

Canada

17M+

Mexico

180M+

United States

5M+

Chile

8M+

Argentina

9M+

Colombia

3M+

Morocco

51M+
Brazil 5M+

Nigeria

8M+

South Africa

Europe
| P

UK

France

Italy

DACH

Spain
Netherlands
Belgium

Denmark
Hungary

10M+'.

Turkey

5M+ |

Egypt

31M+
22M+

Portugal 3M+
Romania 3M+

15M+ Sweden aM+
16M+ CzechRep. 1M+
14M Finland 1M+
m: Ireland 2M+ 54M+
aM+ Poland  4AM+ Chinese Mainland
2M+ Norway M+
1M+ 2M+
| + Republic of Korea
M .
o 2M+
' | Japan
U |
4M+ 2M+ 2M+
UAE Hong Kong (SAR) Taiwan
5M+ ' OM+
SaudiArabia 2ZM*+ | The Philippines
Singapore
2M+ SM+
Kenya 18M+ Malaysia 2M+
Indonesia New Zealand
12M+
Australia
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La fin du paid social ?

I Cout pour mille impressions moyen d'une publicité payante
sur les réseaux sociaux suivants en 2023 (janv.-nov.)

YouTube
3,05%

Source : Gupta Media
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La fin du shared media ?
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L.a fin des reseaux socliaux ?

@fredcavazza #MediasSociaux

09:36 ¥

4 Search

alinaafox

VOUus plutat facik

i

Following  For You “or Y Following  For You

P— ey
- :
§ p————s

o “ JJ 1774

MERCI POUR LE MILLION ® jpp nos téte A
Mol reshundi matin devant le afabianf® on a tellement eu peur @ #fail —_—

ailonaain

#bratz #makeup #bratzchallenge #slowmotion @lea_spk "

L LN

FredCavazza.net



Sommaire

» Introduction

+ Presentation detaillee du panorama 2024
» Les grandes tendances

* Les questionnements

- Conclusion

@fredcavazza #MediasSociaux FredCavazza.net



Comment engager des publics jeunes,
desabuses et courtises par les populistes ?

Le #BlocusChallenge de LFI
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Comment beneficier de 1'IA generative et
I'1ntegrer dans la production / publication ?
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Comment maintenir une coherence editoriale ?

{4l THE INFINITE DIAL 2023

Social Media Brand Used Most Often

BASE: U.S. SOCIAL MEDIA USERS

D 8 @ OTHER

f ®

Total 12+ 40 18 14

Age 12-34

Age 35-54

Age 55+

@fredcavazza #MediasSociaux FredCavazza.net



Comment articuler la gestion de
comptes 1nstitutionnels et personnels ?

Top 20 des directeurs de la communication des grandes entreprises francaises les plus influents sur X
4éme trimestre 2023

&

Stéphane Fort Stéphanie Rismont

O @Stephane Fort Dassault Aviation O @StephRismont SNCE
Catherine Lescure Yves Barillé

() @clescure Enedis ) @vBarille Airbu
Marie-Christine Lanne Elise Hermant

) ®Mc_Lanne Cenerali France ) @EliseHermant BNP Paribas

Caroline Guillaumin Dominique Wood

@fredcavazza #MediasSociaux

*Classement sur la base de 4 critéres : taux d'engagement, nombre d'abonnés, ratio abonnements/abonnés, nombre de Posts sur le trimestre

($) @caroguillaumin Orange () @dwbenneteau Engle
Pierre Auberger Sophie Quatrehomme
() @Pierre_Auberger Bouygues () @5Quatrehomme Ca des Dépots
Ulrike Decoene Jean-Frangois ALLIN
() @udecoene AXA ) @allinjf Dalkia
Lorella Gessa Anais Lancon
() @Lorella_Gessa fivendi {0) @anaislancon RATP
Julien Noronha Laurent Metral
g - Crédit Mutuel
) @JulienNoronha BPI () @LMetral44 Alliance Eédérale
Benjamin Perret Carole Trivi
() @PerretBenjamin EDF ) @CaroleTrivi EDF RE
. Elsa Chantereau Florence Genon-Catalot
1 Confédération du
O @EIsaCHANTEREAU ‘QOreal O @genoncat Credit Mutuel

FredCavazza.net
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Bientot des contenus synthetiques

pour des audiences synthetiques ?
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Regular Mode v/ = [

Frederic CAVAZZA £ @fredcavazza
What is gaing on at Nournea?

Grok . Pl @agrok

Noumea, the capital of New Caledonia, is currently facing a period of
unrest marked by violent protests, heightened security measures, and
associaled disruplions. The silualion has been escalaling since Lthe
proposal of a controversial constituticnal amendment that would allow
more people to take part in local elections. This proposal has nat been

well-received by the indigenous Kanak community, who feel it could
further minimize their influence.

The protests have been intense, with reparts of arson, widespread laoting,
and even a few fatalities. The French government has declared a state of

emergency and deployed the army to try and regain control. Flights in and
out of Nouméa have been grounded, and the city is under a nightly curfew.

The unrest has also affected the daily lives of residents and visitors, with
disruptions to essential services, such as access to food and medicine.
The silualion remains lense, wilh ongeing efforls Lo reslore crder and
address the underlying political tensions.

@ Noel James Debien @debien_noel - May 14 @ '
Very concerning. we have many family members in Nouméa. BFM
9news.com.au/nationalinew-c... amic
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Merci de votre attention
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